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The Problem

A leading telco found that traditional online behavioural targeting was not producing the
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The Solution

The telco sent LiveRamp a file of 10 million likely “responders” ranked with propensity scores.
LiveRamp Connect found these users online and anonymously tagged them with a cookie.
Challenging the Status Quo with Digital Media
We then onboarded these audience segments to the telco’s demand-side platform. The telco
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in decline so they looked to reach a new, younger audience. The company had recently introduced digital
ct the digital programs were having on in-store sales.

The The
Results
retailer turned to Adaptive Audience to help them build out a customer-focused digital program with a clear
The telco successfully demonstrated that cross-channel marketing is effective and drives more converstions.
They saw:
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